


Leading Regional Economic Development

As businesses adapted to the realities shaping the modest
recovery in 2010, the Cincinnati USA Partnership worked to
harness and accelerate this economic momentum, including leading
new initiatives to take the region forward with renewed vigor.

2010 was a somewhat stable year for Cincinnati
USA, with the regjon experiencing moderate growth
as compared to 2009. In total, the region recorded
305 growth projects creating 11,373 new jobs and
$2.4 billion in new investment. The Partnership had
direct involvement in closing 12 of these projects,
adding tens of millions of dollars and hundreds of
jobs to the regjonal economy.

An enormous strategic goal was achieved in
2010 with Cincinnati’s designation as an Ohio
Hub of Innovation and Opportunity in Consumer
Marketing. The Partnership led the Hub application
process and will coordinate efforts to define,
promote and grow the Hub, which leverages our
region’s tremendous expertise in the branding,
design, advertising, market research and data
mining disciplines that compose the Consumer
Marketing sector. The Hub is a shining example
of our growing industry cluster-based economic
development model.

Other business attraction and retention highlights
included a successful first business development
mission to Israel with over 30 participants, as well
as successful trips to India, China, Great Britain
and ltaly; combining and leveraging resources
with the State of Ohio’s new series of domestic
missions, which resulted in outreach to California,
New York and Toronto; through these efforts the
Partnership was able to proactively generate over
75 qualified leads for new business expansion
opportunities; and finally, solid results from our
Regional Business Retention Committee, where
we helped retain more than 400 businesses,
representing over 32,000 jobs.

Additional outcomes are outlined in the
subsequent pages of this report.

The Partnership is responding to the rapidly
evolving marketplace and working at the forefront
of changing economic development trends.

For example, the new landscape features more
economic development organizations competing
for fewer traditional greenfield development and
direct foreign investment projects. Today, more
companies are seeking partnerships and joint
ventures. It's part of a “next generation” of
economic development, and, as always, the
Partnership’s job growth strategies will reflect
these industry and market shifts. Developing new
ways to gain efficiencies and uncover promising
opportunities will maximize our resources and
stretch our shared investment.

We'll continue to play to our strengths—the
region’s and the Partnership’s—to generate
greater ROI for our investors. After all, without
your support, none of this is possible. Your direct
involvement enables us to fulfill our mission of
retaining and recruiting new businesses, jobs
and investment. Thank you, and | look forward

to working with you as Chair of the Partnership
and sharing in our region’s success in 2011.

OLI.-LS. JM,M

Julie Janson
President, Duke Energy, Ohio and Kentucky
Chair, Cincinnati USA Partnership

2010 Highlights & Achievements

= Won 12 projects, helping create 485 jobs and $43.7+ million

in capital investment

= Helped retain 406 businesses in Cincinnati USA, representing

over 32,000 jobs

® Led a successful, inaugural business development mission to
Israel, focused on export opportunities, venture capital, tech

transfer and business attraction

m 30+ participants

® Resulting in 6 leads and business opportunity for investors

® Won designation by the State of Ohio as a Hub of Innovation and
Opportunity in Consumer Marketing, received a $250,000 grant

to advance the initiative

= Awarded a $250,000 grant from the State of Ohio’s Workforce
and Talent Division to enhance retention efforts in Southwest
Ohio and create formal links with SWORWIB and Workforce One

® Connected with more than 100 site location consultants and
magnifiers in 8 major markets across the United States

= Proactively generated 76 qualified leads from the U.S., Europe,

Asia and the Middle East

HIGHLIGHTED PROJECT

Project Description | Flavor
and fragrance manufacturer
Mane Inc. committed, with
commercial realtor Henkle
Schueler, to add 15 acres to
its existing facility in Lebanon,
Ohio. The addition enables the
second phase of Mane’s
expansion project, which will
focus on tech transfer and
R&D. Leveraging a 50% job
creation tax credit worth about
$154,500, the $17.5 million
project will create 100 jobs.

HIGHLIGHTED PROJECT
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Project Description | The
Arkansas-based web design
shop will establish a regional
headquarters in Cincinnati,
locating in 10,000 square
feet in the Hixson Building
overlooking Downtown from
the base of Mt. Adams. The
company plans to grow the
initial six-person Cincinnati
office to 75 employees
within three years.

Cincinnati USA
Project Successes

In 2010, the Partnership
assisted these firms with
either establishing a
presence or expanding

in Cincinnati USA.

Anest lwata USA
West Chester, OH

AssureRX
City of Mason, OH

Axiom Consulting
City of Blue Ash, OH

CEFRIEL
City of Cincinnati, OH

Coating Excellence
International
Hebron, KY

Devicor Medical
Products, Inc.
City of Sharonville, OH

Fusion Alliance
City of Blue Ash, OH

Icon Consultancy Services
City of Blue Ash, OH

Mane, Inc.
City of Lebanon, OH

NC Works, Inc.
City of Franklin, OH

Rockfish Interactive
City of Cincinnati, OH

Zwanenberg Food
Group USA, Inc.
Green Township, OH




The Partnership strategically created and leveraged
opportunities to attract new investment to
Cincinnati USA in 2010.

The industry-cluster approach to business attraction
gained momentum with the region’s formal designation
as Ohio’s new Hub of Innovation and Opportunity for
Consumer Marketing, driven by the Partnership.

This distinction encompasses businesses involved in
creating, promoting, branding and marketing a variety
of consumer goods, products and services.

This teeming “ecosystem” includes Cincinnati USA's
consumer marketing giants and the bevy of businesses
that surround, serve and support them. The Hub
constitutes a significant competitive advantage in the
pursuit of new business investment prospects.

Building on a 2009 Partnership visit to the French
Trade Commission in New York, a contingent of
French trade commissioners visited Cincinnati USA
in 2010. Since many French growth companies seek
out their national trade
commission for assistance
in expanding to the U.S.,
sharing Cincinnati USA’s
story with these key
influencers helps to better
position the region when
compared with more
prominent markets. Going
forward, the Commission
intends to organize several
Cincinnati USA-focused
events in France, while also
bringing French companies
in the consumer marketing
sector to the region to
investigate future
investment opportunities.

In the fall, the Partnership
hosted a diverse delegation
of German journalists—
writers for marketing
publications or branding
beat reporters for national
media outlets. Their visit
included a range of experiences, from meetings with
the region’s top consumer marketing companies to a
tour of development in Overthe-Rhine. As a result, we
saw 10 placements in six media outlets, with TV
coverage going global.

Just as the Partnership brings local community
partners on business trade missions, the State of
Ohio began inviting its key regions to participate in
similar opportunities as part of the new Ohio Sales
Partnership. In 2010, the Partnership carried the
region’s message to potential investors in New York,
California and Toronto. The Partnership’s presence
helps differentiate our region from other Ohio
markets, which is critical in selling our many unique
inherent advantages. In addition, the Partnership
earned a $300,000+ grant—its largest ever—from
the Ohio Business Development Coalition for use
strengthening our regional marketing efforts.

Partnership Return
on Investment

Over the last 7 years, the Partnership
has brought to the region:

m 117 Projects
m 8,911 New Jobs
m $1.7 Billion in Capital Investment

The Partnership has powerful reach:

B The Partnership touches 1 in
every 7 new jobs created in the
Cincinnati USA region

Your investment matters:

m Every $1 invested in the
Partnership results in $70 in
new capital investment

Partnership’s 2010 Scope of Work Has Major National and Global Impact

The Partnership’s global marketing carried our
message to five countries throughout Europe and
Asia. The Partnership led a delegation of 30 business
and community leaders to Israel, resulting in the
potential creation of a
locally-funded investment
effort to assist high-growth
Israeli firms. As their growth
leads to overseas expansion,
they will be more likely to
consider Cincinnati USA.

Other missions included
the Partnership’s second
visit to opportunity-rich
India; Great Britain and its
Farnborough International
Airshow spotlighting the
aerospace industry;

Italy, which offers strong
connections with Cincinnati
USA via the specialty
machinery field; and
China in support of the
World Choir Games to be
held in Cincinnati in 2012.

The Partnership also
conducted its annual
domestic outreach to
site location consultants in New York, Chicago
and Atlanta. Our visits enable this influential
group to impact investment decisions made by
their growth-company clients while delivering value
to Partnership investors.

In total, through the domestic and global outreach
efforts, the Partnership proactively generated over
75 qualified leads for new business expansion
opportunities. The Partnership won 12 projects,
helping to create 485 jobs and $43.7 million in
new capital investment.

Retention & Expansion Success

The key to Cincinnati USA’'s economic development
will always be the vibrancy of its diverse, existing
business base, so the Partnership’s focus starts

at home. In 2010, retention and expansion initiatives
continued to uncover and remove barriers to growth.

Leading the way was the Regional Business Retention
Committee (RBRC), a 30 person group of business
leaders and representatives from public-sector
economic development organizations. Each year, the
RBRC proactively surveys business owners about
their growth plans, opportunities and challenges and
refers companies to critical resources they need.

Similar fact-finding work took place through community
blitz campaigns targeted to the cities of Cincinnati and
Sharonville, as well as Duke Energy trade allies and
vendors. By unearthing data through these systematic
outreach efforts, the Partnership can more easily
facilitate growth on an individual and macro basis.

In 2010, hiring companies said they were largely looking
for specialized workers, and many have partnered with
workforce providers and universities to fill gaps in their
talent pipeline. Firms also cited ongoing economic

challenges, high taxes and government red tape as

potential barriers to growth. This information was used to
guide the Chamber's government affairs agenda for 2011.

u In late 2010, the Chamber was
Ohio

awarded a $250,000 grant through

Treswectr® - the State of Ohio’s Workforce and
Talent Division. Beginning in 2011, the new Early
Warning Network Retention Program will identify and
assist at-risk businesses in the region. Through this
program, the Partnership will create linkages with
workforce providers, SWORWIB and Workforce One
to improve the overall infrastructure of the region’s
retention effort and help eliminate redundancy in the
marketplace. This will ultimately retain and create
jobs in the local economy.

In 2010, the RBRC surveyed 406 businesses (a 38% increase over 2009) that employ more than 32,000.
Areas of emphasis included the fastest growing companies, the largest privately-held firms and businesses
with a high risk of consolidation or closure. Nearly half of the surveyed companies (46%) showed growing
sales; 27% were currently hiring; and 26% expected to expand within 12-18 months, forecasting a collective
1,378 potential new jobs (almost double the forecasted number from last year’s survey) and $56 million in

new capital investment.
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2010 Partnership Investors

DIRECTORS

($100,000 and above annually)

Castellini Foundation

Cincinnati Children’s Hospital
Medical Center

City of Cincinnati

Duke Energy

Enquirer Media

Fifth Third Bank

Macy’s

Ohio Business Development Coalition

P&G

PNC Bank

University of Cincinnati

PARTNERS

($50,000 - $99,999 annually)

AK Steel Corporation

American Financial Group

Business Courier

City of Blue Ash

City of Mason

Ethicon Endo-Surgery Inc.

First Financial Bank

GE Aviation

Mercy Health Partners
of Southwest Ohio

The Carol Ann and Ralph V. Haile, Jr./
U.S. Bank Foundation

The E. W. Scripps Co.

STEWARDS

($25,000 - $49,999 annually)

Butler County

Convergys Corporation

The Greater Cincinnati Foundation

Hamilton County

Northern Kentucky Tri-ED

Sheakley

Thompson Hine LLP

Toyota Motor Engineering &
Manufacturing North America Inc.

Warren County

©2011 Cincinnati USA Regional Chamber

300 Carew Tower, 441 Vine Street

Cincinnati, Ohio 45202
Phone: 513.579.3107

E-mail: jmuntel@cincinnatichamber.com

CincinnatiUSA.org

TEAM 100
($10,000 - $24,999 annually)
b+p+t communications solutions
Budco Group
Cincinnati Area Board of Realtors Inc.
Cintas Corp
City of Fairfield
City of Hamilton
City of Middletown
City of Sharonville
City of Springdale
Clermont Chamber of Commerce
Clermont County Board

of Commissioners
Corporex Companies Inc.
Deerfield Township
Deloitte
Dinsmore & Shohl LLP
Downtown Cincinnati Inc.
Duke Realty Corporation
Ernst & Young
Fidelity Investments
Frisch’s Restaurants Inc.
Frost Brown Todd LLC
Graydon Head & Ritchey LLP
Great Oaks Institute of Technology

& Career Development
Hilton Cincinnati Netherland Plaza
Katz Teller Brant & Hild
Keating Muething & Klekamp PLL
The Kroger Co.
LOTH Inc.
Messer Construction Co.
The Midland Company
Northern Kentucky University
Taft Stettinius & Hollister LLP
Towne Properties
TriVersity Construction Group
U.S. Bank
Village of Evendale
West Chester Township

AMBASSADORS

($5,000 - $9,999 annually)
AAA Allied Group Inc.

Al Neyer Inc.

Aon Risk Services Northeast, Inc.
Cincinnati Bengals Inc.

City of Lebanon

Federal Home Loan Bank
of Cincinnati

Hixson

Huff Realty

International Paper

Liberty Township

Michelman, Inc.

Miller Valentine Group

Paycor Inc.

PEDCO E & A Services Inc.

Plante & Moran

River Cities Capital Funds

Riverbend Music Center

Rumpke Consolidated Companies Inc.

SHP Leading Design

Sibcy Cline Inc.

TechSolve Inc.

Wood Herron & Evans LLP

FRIENDS OF THE
PARTNERSHIP

($4,999 and below)

Baker Concrete Construction Inc.

Baldwin Gilman LLC

Barnes Dennig

Cassady Schiller & Associates Inc.

Cassidy Turley

Cincinnati Commercial Realtors

Cincinnati Tennis LLC

City of Forest Park

City of Harrison

Colerain Township

Comey & Shepherd LLC

Cooney Faulkner & Stevens LLC

Equipment Depot Ohio, Inc.

Global Novations

Gold Star Chili Inc.

Kao Brands Company

LaRosa’s Inc.

LCNB National Bank

Mayfield Clinic & Spine Institute

North American Properties

Voith Industrial Services, Inc.

Skyline Chili Inc.

Verst Group Logistics Inc.

Winegardner & Hammons Inc.

Xavier University
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Initiatives Support Regional Growth

CincyTech is a
venture capital

firm that invests

in high-tech startup

cincy

companies in Southwest Ohio.

CincyTech’s third full year of investment activity
was marked by significant growth and activity, with
six new portfolio companies receiving $5.2 million
from CincyTech and its investment partners.

With 18 investments through 2010, and more
to close in early 2011, CincyTech Fund | LLC

will reach capacity.
CincyTech has also
raised $4.3 million for
CincyTech Fund Il LLC,
which will close in
late spring 2011.

Also during 2010,
CincyTech formed
strategic partnerships
with The Brandery to
propel technology-
based consumer
marketing startups,
and with Xavier
University’s X-LAB
(Launch a Business)
program, which

CINCYTECH
SNAPSHOT

In the past three
years, CincyTech
has helped create
277 jobs at
technology-based
startup companies
in Southwest Ohio
at an average salary
of $61,000. These
companies have
attracted and earned
$72 million.

complements its existing partnership with the
Cincinnati Innovates competition.

Portfolio Highlights Include:

® Spineform received a $1 million grant from Ohio
Third Frontier to further its treatment for scoliosis
and raised nearly $4 million in funding for the
first four-to-six patients in its clinical trials.

= Blue Ash Therapeutics received $441,000 from
the Global Cardiovascular Innovation Center to
further its work developing Azimilide, an FDA-
approvable drug to treat arrhythmia in patients
with implantable cardioverter defibrillators.

= NanoDetection Technology, which has developed
a diagnostic device for rapid detection of
pathogens, moved from Oak Ridge, Tenn., to
Cincinnati because of CincyTech’s investment.

The Minority Business ’- N
Accelerator (MBA) is Cincinnati USA

the region’s economic Regional Chamber

inclusion initiative = )
Minority Business Accelerator
that accelerates the

development of sizeable minority firms and
expands the entrepreneurial community. Heading
into its seventh year of operation, in 2010 the MBA
committed a significant portion of its resources

to developing its capacity for future growth and

new initiatives.

2010 Accomplishments Include:

u Sponsored research of the minority entrepreneurial
landscape in Cincinnati USA, and based on the
findings, expanded the MBA portfolio of companies
to include Hispanic-owned firms.

Participated in the launch of the Cincinnati
Minority Business Collaborative, a consortium
of organizations aimed at positively impacting
the growth, development and success of
minority-owned firms, without duplicating
efforts in the marketplace.

Added four sizable minority-owned firms to
the MBA portfolio: Best Upon Request,
LaVERDAD Marketing & Media, Smart IT and
Vivian Llambi & Associates.

Grew the region’s commitment to economic
inclusion by adding six new corporate goal
setters: ArtsWave, The Christ Hospital, Cincinnati
Reds, Fidelity, Monarch Construction and Urban
League of Greater Cincinnati.

Increased consulting engagements with portfolio
companies, resulting in 50% growth in client
interactions from 2009.

MBA SNAPSHOT 2008 2009 2010
# of Firms in MBA Portfolio 28 32 36
# Goal Setters 22 27 33

The MBA continues to be a resource for growing
the minority-owned business sector, aiding in the
growth of the local economy and creating a healthy
dose of competition, while expanding the supply
pipeline available to the corporate community.




